
What do we know 

about our visitors to 

the outdoors? 



National Research 
Monitor of Engagement with the Natural 

Environment  

(Natural England commissioned survey) 



How did people spend their 

money? 



Why do people visit? 



Regional Research 
Yorkshire Visitor Survey  

(commissioned by Welcome to Yorkshire) 

 

 



Yorkshire Visitor Survey 



Range of activities broken 

down by areas within Yorkshire 



Family visitors 



Highlights from Malham 

Research – Summer 2012  



Visitor Profile 
Malham largely attracts those over 30 without families  

www.djsresearch.com 

• The visitors we interviewed in Malham consisted of a mixture of males and 

females (49% and 51%). 
 

NB: ‘Family’ is defined by having children under 16 living at home. 

Base: All respondents (501)  

*Balance = DK 



Attractions visited whilst at Malham 
Almost all, 90%, visit attractions surrounding Malham village  

www.djsresearch.com 

Base: All respondents (501) 

NB: These 

figures do not 

add up to 100% 

as respondents 

could mark more 

than one answer. 

% Respondents 



Activities undertaken whilst at Malham 
Almost all visitors undertake a walk during their visit  

www.djsresearch.com 

Other included: 

dry walling, 

painting, fly 

fishing, 

geocaching , 

driving, and 

having lunch  

Base: All respondents (501); Explorer Families (53), Home and Family (45), Curious Minds (174), Live Life To The Full (79), Out & About (112), 



Activities visitors would ideally like to participate in 
Almost all feel that walking is an ideal activity to undertake, but 

some would like guided walks, cycling and climbing 

 

www.djsresearch.com 

Other 

included: 

horse riding 

and painting  

• High proportions of Explorer Families feel that guided walks would be ideal (30%).  This 

is lowest amongst Live Life to the Full (13%). 

Base: All respondents (501); Explorer Families (53), Home and Family (45), Curious Minds (174), Live Life To The Full (79), Out & About (112), 



Spend During Malham Visit  
Just under half of visitors spend less than £5 

www.djsresearch.com 

Base: All respondents (501); Explorer Families (53), Home and Family (45), Curious Minds (174), Live Life To The Full (79), Out & About (112), 

NB:  Balance = DK/Not Stated 


